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MUY SNENIUETTIY AkAy TRlus TSy

1.4 -nsaseiladounenandnda (Critical Success Factors : CSF)
iteRarsandnanmanauuvasie sl sduresinsiustinfouds dmin

\Feodwmiilososfumsdiaieifuinsugiauaznisioniiod AEC —msdiiunis (Monitoring
System) dmsutladourisrudntaiu fegdeiu 7 Usems 14 un

1. augaiy (Drive) Tudinesaudinisjsiuganududea (Personal Mastery) 1u
vladaryusznisusnivneudiossengAufoR defienuilosagilvi - anudisadeusyi
T fUsznevssiannaumsisandiliauedn  lifieududesudduglen  fegldnan
ANULNE TN U o BT

2. iitlya1 (Knowledge/Wisdom) laiazidumwg arwanunsa vinwe amnedu
wadauaziunsuImsivestedsasudan

a [ 1

3. MISEUIRAEATIN (Lifelong Learning) tiatiuyuginduialyaegnasniian
BUILNUNTILON1AN19gINIEL NN BUMIAS
4. ANUARISNATIETIA (Personal Creativity) duiiiaannannguuuudsan (Mental

Ability) #izAelAnyamaauiany Tnsiq (New Paradigm) fiusnssluaingdu Lidadadugy
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WUULAL® @unsafiaziaisnilenia (Opportunity Seeking) tiauuusmshazawnlAn
Junurungsisvesnu nelusuweanisusulssszuuanuialy ssuunisudn szuunisnain
LAZTEUUNITUINTANAT ARDAIUSZUUNTRBNLUULASHMUINGAS U9

5. uyweduRusLaginwen15deans (Human Relations. & Communications Ability)
Faludwndrdadmiunsindodeans Wusniswianfsazusmsfinauuunadn Tl
] [ = o A v = ¥ a (4 ad awva A & a
yeiududunilsdmpeaiy danudila - Tuitanie nagns way BURTR Milululudiems
Aenfuegnaenadosi tneiuguiiddadrsuntsnzduriaaivesiants wazddanislu

A o T aa ¢ ¢ ¢ . .

AU NAD 1¥1Te1THN] 1130 AINRRAIAN19eITHA! (Emotional Quotient - EQ)

6. vinwgnsundauiazdndnla (Problem Solving & Decision Making Skill) Tunns

[
v A

Uizﬂauqaﬁ%ﬁauﬁaﬁu UagpAsIvznandyiulynidessuyvesingsna saunslamise
’J’uﬁl,ﬁml,ﬁ@uﬂﬁ%l,asﬁuﬁw UsMs Ansdataludgalam watlansiesogndam n1simue
madenlumsdadule . | pasnsumsengianudueniilefinduloasifiuinuy igdeli
Usgauaanudnsannsgsialaluedie

7. MauFmsiiat (Time Management) AmNKNgAssTILOsUsZAMSIRTIUINgotuy

[
a

lanil Aflewamnaull 24, Waluwiig iu dusgivinlasegldlivualuludnuaela van

a 1

dwiudnvessshalanAgs vihegndlse inanUsElerl uignA uinsauAsd wasln
FunnaIuen
1.5 @udsyaun1snag
drudsgaun139an (marketing” mix) Mg NANVDINITHAIMAUT NN
MvuadngUszasdveanguaaiaildavanela (e 1NAS, 2548) Aeiu dauusgaunisnainds
1 <@ 5 = a [ & i v o 1 1 a
wueganilu dP’s Av nanaes (product) 59A7 (price) N153RNUNE (place) Lazn1saaasy
N190a1@ (promotion) fadl

2.1 wandue (product) wanefls MU siansn AN TNANNATUYIEUALAZUINIT

' v
v e v

usEnidanlimseiuanufsinsveosmatatmnelnelianvugd Agdeil eavidunn il
1) ANRAINVADUDINAR S U (product variety)
2) AAMTBINENANIN (quality)
3) SULUUKALNIT0BNWU UGN (design)
4) AU 0ANBAZVIINANA 19 (features)
5) FomsnAudnvasudnsiud (brand name)
6) N3V N15HUrVRINGRS I (packaging)

7) UIAVBINANN U (sizes)
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8) NMSUINNSVINANI U (services)
9) NM55UUSEAUNARAUN (Warranties)
10) NsSUAUNARS e (returns)

f o b

2.2 9101 (price) M8 yariungnaredldlunisuaniUisundndusiuazuinig

Y

Y v Y o 1

Tngsanfidnuntugodignanfusuaseousuiimuizaniundn Sausiuazuini st
wasdeadal

1) s1Aaunlusensuiosaissy (st price)

2) 51771 Wduan. (discounts)

3) 57 7iddueeuli (allowances)

8) s9pfiflYa9ssagaMITIsEsu (payment period)

5) senfifdenlunnsliawde (credit terms)

23 M39nmUIY | (place) BUNBAIAITIANINTIHANTIMUNINEA AN LABNITNTLIY

a 13 1 a 1%

audiuaunasesunutudddumlugsanndisng  Whiunuaufesnsvesgnads
fisvassonsil

1) ¥09m9n1T9nT MUY (channels)

2) ANATOUARN (Coverage)

3) AsLdenlEtoIns (assortments)

a) ¥iaisa (tocation)

5) @uAIALLAAE (inventory)

6) N13UUAY (transportation)

7) AasduAn (warehousing)

2.4 msdiEunInan. (promotion) Mheds Aanssumsdeastoyanisnisnain
eliignénSudiasdandnSurivesuTin Sedseandondel

1) N3dRE3uN15V (sales promotion)

2) nslawaln (advertising)

3) M3vglagyana (personal selling) #58MI81UUNE (sales force)

4) M3Uszduius (public relations)

5) M9Ra1eN9ese (direct marketing) Fasrudansdaasunisvemsllsudiduas

NTALATUNITVIBNNTFNNLAZNIIDUNDSLAAIE
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1.6 NAYNSNINIIAAIA

ﬂaqwédauﬂizawwmimmm Y949 Kotler Philip, 2000)
nagnsaIulsTaNnIINIsIaIatuegiulssinnuasiamsdunan dmsufanisndiming
auelaeill NagnsdiuyTEauN 1NN IIAINITATEUARILIBMEN 4 AUNTeTIENI 4P’s
& o = o &
Fellwazidungiail

1.) nagnsuansdn (Product)

€ a o ¢ [ o [ a a [ L o

nagnsHandue Wun1sirualasiakuAangivauUsEleviuasaum
AuszneumsiespsinaweliiugnAmnguminelesnudususssuluguuuuvesdui
WIBUINIS

asAUsZnoUnanVidfvesdunuents 2 ssdusgnaumeiume

1.1). sadusznauvian oA Uselerdnngiungnigmitiaglasuannisde
AuAtiy A WU JUslnataiIeanundousivevaenIsdemide Feenantuayulnsiiednm
Gl
Widenuagily

1.2) saaUsznauidsy lawn Usslewdinusuvsednuagduivenmiloluain
Uselewtiugu ninasemsydlalagnsziunisinauladevegnm Wn ATeeRLNERuS
v [ A o o o 1 = P
AosusTRegluvInllsUnsiuade Judie Tidu, kasnnwiazadn- edfluayulnsdoaussy

agluvaanailiunvisevaenuuulunUalade

nagmsHANRleTdUIE neun13ARIFesl e

- daulszaunandon Qzdnausdudilalvingidimng)

- AupwIanng (azyidusiiiduiiuwelaldegdls)

- iSeamnEM A azATEve Axvilingulvineansuasduyeududid
Uauelaegials

2) nagnssnen (Price)

NAENEIIA1 NRIBHT NIsAMUARUINAIEEIoN1SluNISAIIIAT el

[

s va ) Y 1 o a a Yo Ay
@If]iﬂi%aﬂﬂl’waiﬁﬂﬂfﬂi?ﬂﬂfﬁﬂLLGUQ?luiu@aqﬂlﬂ@Eﬂ\‘iﬂJUﬁgaWﬁﬂq‘WLLagﬁlﬂﬂfllimflumma\iﬂ'ﬁ

s (%

NAENEVANIUNIIAITIAL 3 LUINI Ao

2.1) NAYNSIIAGS AR N1IRITIALIRAS NN NAN YalYRIFUANIIAMA NG

v
N o w A

Ingglanisnagtauaveduilviugnaiseauuuniidweas Tnevlunagnsnisaesiaias

[

Duwumengusznaunisasldlunsdiidesnsuedudifidlsdemiefigausliamnse

glalulsuununn 9
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2.2) nagmdanae Ao nsmimandudiidilsdonaesudannsanelily
Usuasnn

2.3) nagsmeiladdutedu Ao mafmanlasfintsanansedusavesnuds
Taonsadundn Taeguszneumseadvunanlisingy gindr wie mniisiavesgus
TngnsafiflgndumanisnainMndiAg i

3) NagNsYeImIen1sIadvithe (Place)

nagysdamansindisiing wneds nalndneg MAgaestunisinliaud
Iyasiruanguaslddsdeduslaaiensld-vsemsuilaa Tasriuaunaresziansa o
msdansiielfdeamanssmheidululnemuiuazsmsy wasihlidusnszagly
ofavhis AseuRauiLTiBg1Int g denrdesiuamudesisvesiuilan pnsden
oININIFIAUUIEE IR UL 3 Usziu A

3.1)  Wudeseimngauuazsmsaludangudiving

3.2) | dianuundedensludunisiunaznsdanig

33)  Druyunsdasimineiias msddsdaiilusuefduidmoumi
Fodliiutesmisnsdnd g neenauleulunistissiu_ Lazdrunanaresosszming
ANEALAzYRINITIAT Y

4.)- NagynSnIsduaTuNIIRaIA- (Promotion)

ARYVIENITALATUNNTARIN. MNEAY TINVUALLINIINITOINLUULALTINITIUNTS
NANNANURANTIHMTADEN TN sRAIR g UIUYBIslRwA  MsddlaSuANSNg Ans
Usgnduius  N199a1an1ensd Asiintnnuelg, NSIANANTIY 0 AAVIY _FABAIUNTT
JovFarinfaminszamsvionuudnidud saonufanssudn g Megneldiiuifnvesns

a

dognsmndnunisuieunsauesiansijinssldsngudmungessdiaiay lneld
sulsEniilegegniialviiussansnngee - indosdiovdnlunsduasumsnana S
a.1) aslawan WuRanssulunsiaueymatsiieaivednis vie wansmsi
U313 e MwAn. Mdesiinnsdieiulaedeududsiens nagnsluntslavanaviieades
U nagnsmsadiassAnulaan tavevsIsnslawan | nagnsao
4.2) mynelagldninanuyie Wuianssunisudwnasuazydlanainlag
THyara azifeadesiu nagnmsuslaelinidnsme , nagnénsdanismineune
4.3) MIdaeiunsve mneds Aanssumsdaaiufiuenuiloninnis
T msvelagldningunne wag mslivmansuagnsussnduiud Jaanunsonsedu

anuaula naaedld v mstelaggnAtuannevseuaraganglutome nsdaasy
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v Y Y a

nsued 3 gUuuudell nsnseAuduslaa Sendt msduasunisvienysgduiiaa, ns

9 Y 9
LN a !

nszfuAunANs Bondn msdaaunsefisjigaunats uas mInseduntinaue Sond
Msdaaiunsueiiysgwiingneie

4.4 ) mslviinuagisUsgndaniug aslviddunsiauonuAnieiv
dufFouimsilifosinnsdiofu_daunisussrduiudnuneis Aamenemising
Nuurulagesinmtaioaivimainaressanmsiiaiungulangumvis nslviidu
AanssumMisueImUsEendius

4.5) MInaanense as-mamanadenles 1un1shnsedodnsi
nguimmeiteliAnnsnevausdaens viie wanefs F5nsingg innisnanald

daaSunandueilngnsaiugtouazyi iinnisnevausdluviuil

L7 wginssuguilae

noAnssuEuslam mneds msnsevinvesyanalayananilsdaiefodagmseiuns
Sollduagnislideauduasinsian. mngsiuiy  nssvumsinadladanagon
W& wasdeildulunisivusliinisnsssdingd (se%e duRaed, 2506) mm@éﬁimﬁu
HunsfinwidsBedithmsnaadesinsaninisinaulatofideiuvesiusinalunan las
Fonanautmang gnéduthynedoosls  wilugnd  Feteduddu lasldiusulumsde
fuslaetoosndls  guslastaidiolauazduslnaielnudsdavardidifumomitednouly
msuilnavesifUslnatagansansvisanvegng q Afuslandedudiu q ey fowi
T miuguilanivinliinnanaiansvitasu Wldhmuanagnsnisniseanalsoeiad
UszAnBan Sonia Tuwa 7. 0’s Modet lunisinundsnaialvalla q fidegrtuanudila
uazngAnssuvesriuslaaildmanuiidulumaiiionda 7 O’s Model Tnsilidiauuaziney

AIM15199 2.1
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AN 2.1 waRIANDIUazAaUlLLAg 7 O’s

AN ANaU

1. lasfenaadmang  (Who constitutes the | 1. andangandmung (Occupants)

market?)

£

2. gnétimnedeerls (What does the market { 2. Asflgnfaiie (Objects)
buy?)

17
(%

3. vinlugnAndstodumiy 3. IngUsvasdlunnsde (Objectives)

(Why does the market buy?)

4. las¥iawusaluni®e 4. fmneatesiunisfindulatio (Organization)

(Who participates in the buying?)

5. Juslangepgndla \(How ‘does ' the market | 5. psgurun1sanaulate (Operations)
buy?)

6. ﬁu%lﬂﬂ%al,ﬁ'alﬂ (When does the market | 6. Tannalunisaa (Occasions)
buy?)

7. gulnadoiilu | (Where does. the - market | 7. @muiidwigdudn (Outlets)
buy?)

(31 - ﬁaqwé NaAnsSaAal, 2547)

drkmeuTes 7 O’s TuiieasBuadsil

1) gnéngantvine | (occupants). mngie gnnguitivineiioglunann  loun
HislnA Bauszneudie yrea AsaURIIveAUA LA UINT

2) deflgnénile (Sbjects) manuiy gninfeauduazu3niaioglunan

3)

AUAHBTUSNNS

[

noUszasdlunisie (objectives) Mgt InUssasnseiusegilaliiiansde

=

4) ' gmfgtesiumsandulatio  (organization) winefid  yanaliigItesiunis

Andulade wu yans ilsnuvisean1dusng 4 n5uiudindulae
5). nsruiunsanaulade (operations) nunedia gnanazilonisdndulagenasnau

aviswasing 9 Gegdladuelvdnaulave

6) Yamalunis@e (occasions) manena lan1an13vevegnATeduALazUIN1TVBY
Auslna Feusgiudnsnislduaynisusianluusarlena

7) @0uUNMUILEUAT (outlets) NuIEDd F@DIUNINUUIYEUALAZUSANS WBEIUIY

ANUAEAINIATUGNAT
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v o a

1.8 Uadddniifiavsnasenginssuguilna

HadefisavssengAnssutevesiuslnaivanefuiivinalunsimuanginssy

'
a

nsveveusina lnalasudnsnwa 2 Uadedsi (I iuAs, 2548 )
tavaneuan (external factors) iWudadenidnsnarensdnauladedusi Tned

2 U938 A Uadem1einiusssy (cultural factors) HIMIUSSTUNNEIVDIRIL

- sy (culture) Fnilea AUAR NAUAR AINLTD tazdydnualniles

Tudspuluywiuyseniiiavaefiaignanannaunguvids  wuslaa Negludenunis dou

A a wa

lgsudvswaniausssuetmanigeils ImLLamaaﬂmamﬂﬂﬂué’mwamaaLLaz‘Ugum

Huluvessesdanuiu uazaunmndeioludadiuntegmfu dda o Amudidei
e A a ua < « Sy, 2 A v g vy S Y] a Y
&Jmaﬂgumuﬂmamu Uszinel” (customs) wastludanadulishuananiedludiauaeiiu
aummidetio aiuddey uavdsdududu g Mgdieliyaraufiinuuazasedweglély
Hanaria
o ! < o [ = Aa o
- eI Y (subculture) JUuIRNSTINYDIUARA LudRuvilandanwae

[y

ueneiariueentud nesvr nguene 9 mehudeen e il uuwrerianssa@ismuduey smuee

A R ARSI RMUANAN Y DeianeTamiatido manunenaAes o wWaswadUuazdnnng

v A

AAIAILA 01 0DARUUNE DR UINAn A9 il uAisoufuvesdian | waddlinginssw

K4
=

vwegiliiduiigensuvesdrudinssingliviued i lanal mawiv wenvniinsfnwniia

o [

dfnydvletinmanain Mstngiansssumadsinguadiey

o

[ 1 1 2 & a
IRUBTITUYBYAN 9 AUUEY

4 1
=< Y £% =2 @l a o w

Ao dudnulsneuiansT iRt emsfinuusredudnremaRid d vy

ANSHARAUANRNIZOEIN LU NISATUUDIALIUNTANUTDLS D FaLlvE A

o

) Jagemedeny (social factors) Vadeymsdiauiiinansenudenisaiiuiinves

a

UﬂﬂamvmaqﬂﬂmmmmLUaauLLanmq 7 vesdinuiifiBnswarenseuiunnsinaulaves

[

@Uﬂﬂﬂimaﬂquwﬂmwaq 4 ﬂqmé’qﬁ
1Y a = J Ada a 1 1 g vee A [
- NEUeNBe. (refers eroup) viwede nauUARANNENENaReNgy  Nidgadtallu

D3
1 v a

WUUBEIUNSTRAUAT & naNRIT

q

a

* NN (primary. group) Hunduiilnddafyu nquasndnunnitan 1
AsouAfa ilouty ileusuduley ilousuau sy

* ngumiendl (secondary group) \unguiiaandnlunguiinissusiuiie
sdugsialiinuszlovisiongu wu dunau vusy ngudsndn iudu

! a [ A & a oA Y )
* NANAUITYN (member groups) luyARaLUUaNNTNYOINGUILYITINTU
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au1¥neg9laidumnenis (informal group) W naudesu nautingsia nauiniSeu [Wudu
=) Y 1 [ a ' [ [ o & a !
e luanndnegiatunianms (formal group) Wunsasinsiduaundnvesndulag
fianeanueldnys Wi auBnannsal aunTnann nisaIuvesuIEn [Wusuy
* nguillililu (inspirational groups) tHuyprafilddnsu 38198 uaz
a S a E B & 1 ! 1 v Y v a [ £%
Geuwuulumstedun v eusmsvalun bl wengud wing wu ans tnTes dnfvn Wiy
- pseupda (family) (unguasauaianegsanuiianulndinainauuiuuasiing
ausHAguilauiuitlvlasuBvEnadanisYe aerUseney YotasauATILAazATEUATIYLE]
andl pssearynsTnihiuazuuIvesey luasouasinazianaanueenluudeai

I3

Cadann (social group) Wudtrafifinasionisgeriinnisnaiafesinlidenndoiu
ussingu (horm) wesdsnnlneidnumutugs wudunanuaysutush Jeitdnungnisdolu
LazaLTULANAIS

ARUATNAZUNUIN (status and roles) fisgazidenmsil

* aanun I (status) \uantunmeesnguyanaludsnudilen duvisde

[y

urfidesoonsy. JwwiiingAnssunisusinausnaeiusenly Wy | fannisuiemld
FOYUATIAMIINUTIINANU TN A
* Uy (foles) Liuunuimuesisiazuaaafifiniha natsuuuny
aUNTAIALANEIS Y 19U UnuivevaAeuitunumduiingsas
2. Yademelu (internal factors) \Juilaseidisvinasrenissnaulavelnentals 2
Hasused
1) U998m193m3Ine (psychological forces) L‘ﬁu{]a%’aﬁqﬂﬂaﬁmmLmﬂﬁmﬁdqmada

WoANsTUNITRVRUIIAA laeil 4 Uadussll (fgns weanssedal, 2547)

- n1533la (motivation) yananils 9 fanudosnsludeing 9 evatedsenns
Foan15U1908 10 TUALEBINN S DS ITIALAZAATLIIN AL AT EANNITI9NNY Sl
AU Aunsze eaudanliavie Wudu auudesanisuisesnlurnusdeanisves
desudumedslagainananazisaseamsdalavsenuldauisla wu Anudeanslasy
aunswiuiensensdufivensuvesdiry dudu  anudesmseudalafiniuain

wsegdlanfianugunsannweiinsgiulinnudesniswanseanundungAnssule
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UnFeaneleimungulusagslavesuyudTumvateng vl aeiunianiuuin fei
* ygunisslavessnalad (Maslow’s theory of motivation) unuedazinIy
Aan1smNaFudAvemguRinalal 5 Tusall (a0 andewas, 2544, i 67)

TUN 1 ANABINITUBITNANY (physiological needs) AB AIMUADINITNIAIU

'
1 o/ =

Jadeiugiuvastyud Aau 9nA_e1ms asedaid 813nwilsns washiegendy Fwmnau
AodnTshazen lyle

:.ll A v LY A ¥ v Y

UV 2 ANUABINITAINUADNNY (safety needs) AB. AUABINITANUUADANYAU
wihin1sau Anedasndieluiin welndesdudunsnesie q

Uil 3 AudeInsnsdiay (social needs) fig Aussamsiasunsnvesyana
44' o I i Ay - =
au o dupawAnowd Wi o naRAIUYAARDY A

Ui 4 anusesInslasunisengas (esteem needs) fig’ AnuApINIsNanTuiien
03 Wwshiuiioanueeady o Tudsey wu desnisilueu fFedes Aesnsdudnuinsid
ANNENEITaLariAuNg ANy

Puil 5. ANUABINIITUGERlUTIN (self-actualization needs) A8 AIIUABINTTIY
avan WenulsvaunadSaludinuan 9 ssllirnufeinistull Wy deenadudsysnuniud
WBNIFUURS WSoauBnangunusiugs idusiu

* NN 1599lavenisess (Freud’s theory of motivation) ywéilusegelanisen
NEUNANTTNY LY 3 U AsAe (FFI950u1a3 501, USey ansenumy, Fng Lassng, way
94813 Un¥IiY, 2546)

WA 180 (d) WudiwlszneuvesdsiinzyiliunnatanimgAnssueanuiiie
ABUANBIAINABINTTIUF LY RN wElnedlatinstnnailngiinssutiumugiupdeues
gy weRnIsNAnINBRe19aEAnIBlANLA WU WeRnITUN15A12517 AINABINITNIALNEA
ANUABINITHANMIAUNELY LT

2810 (ego) UupuseInsiunIsenges AUAIAHIL ANIAITN Uae
anuzvayana BlnlusaaugunieluivilliinAIu@ a2 19AINABIN SUG TR
nda (id) AudermvuanmanudrukeIansTsuYetilesdln (superego) AIUBLARS
Juduiuanngfnssueoniniuzgauiunames gnansomanisaiiiduasduden

o o caT ¥ ! - D= a Y

Jun 3 gUesdln (superego) LUudiunaioudsAasssunas 38535Uv0dAY
wialuszuvdsfedosiungunawivesdian  Jeedesdiunsuanseanvosmginssudiie

a . vy = Y a Y o A I a 2 o aa =< A
nda  (d)  ldlillenusuenduiull - ddeufiennddadudainiaumsgniowas

a wa 1

UsgngfufuR druvesgiestlinassuliwazuifinu unumndidgyuesuilesdli fe
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(%
YY) [

nthndugansnseyin nsuwaia ANunelavesyaraliuiAnunguastateruvesdeny
|, Ay v A I a sy v 9 a 1Y a [
dwudlniludenanssenindauazglilesdln  laenenguimundanseiuaindneanudu

a = Y saT ¥ o = = s A 1%
wAnsIaeandesiugllesdll  dnnisnannvsdnwinguinispdlavesisessiiioasng

a a ¥ A a Ya U a % d‘ ;4 o ey ¥
YAFNNMYBIEUAIBUAANN NI TALAT Inediuialilunizgenadasiuyuilossli

- 15503 (perception) WunssuIUNITIURARUAAZUARAT) N1SAREBNATTALNA

wednidnuninssdeuwasinamnudilannuuidugnsenevausdlasyaraszlasud
v 1 [V . ¥ o v al . [ ¢
S laHIUATANNE (sensation) waumNIfAL (interpret) TnsoAuUszaunisaidu
wseslaaintuidiuisemevavedaserdulsram dulu nssuivesuilanasifinvuld
1y dnnseanasesasisdensequliguslnafinrnudils nsveusunannadivazinlugnis

o d‘ o ¥ dil a L3
g lulduaznsTenansualuszazend

- Mseus (learing) NSiSEUIYBIUARATIATY AilouAAAlNTUNIINUSEEUNITR]

i A vy v = v & A a A 1% | Y a
A1a 9 Alesugusarnsseuilunsisusdamednisufifoudanss  dwaliinnis
WasuuUaamgAnssuypaagetiiansiteusainnisiunaudeyalnd 9 Weuaralasuds
nseau (stimulus) WRuslaaRnnssusiagasiinn snauatad (response) Wi 1l LagdoeN
aiulignly Wegnldawnanisdeuihediluinunin Aagylngnlderdiluu

= a

- MNUTBkazTELAG (beliefs and attitude) is18aLRenRIN

' ' ' ' '
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