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ABSTACT

This independent study aims: 1) to study the fresh-coffee consumption behavior of
consumers in Chiangmai Province, 2) to study the promotion effectiveness the fresh-coffee
consumption in Chiangmai Province. The population was total of 7 stores and total number of
385 respondents. Statistics used to analyze the da.ta are (-test and ANOVA.

The results of the data analysis for this study revealed that the majority of respondents
are female and aged between 21-30 years old, graduated with a bachelor's degree, worked for
private companies, and earned income about 10,000-15,000 bahit per month. Most chose cafe
Amazon as a favorite flavor of coffee. Use the coffee shop 2-3 times per month. The cost less
than 100 baht. To use the service is 2 people at a time to use the service with friends. The most
popular time for fresh coffee is 13.01-16.00 hrs. The purpose is to drink coffee or eat snacks.

For hypothesis testing at significant the 0.05 level was found. Gender affected the
sales promotion factors. Age didn’t affect the marketing promotion at all factors. Educational
level affected the direct marketing factors. Occupation didn’t affect the marketing promotion at

all factors. Average income per month affected the direct iarketing factors.
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