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ABSTRACT

The purpose of this study was to study the Readiness of Srimuangyn Woman’s Textile
Group, Lamphun, One Tambon One Product, to use the E-Commerce Service System.
The populations in this study were 50 members of Srimuangyu Woman’s Textile Group. The
instrument in this study was a questionnairc about the need for using the E-Commerce Service
System. It was classified into five items that were the need for presentation, the need for ordering
the products, the need for transferring the products, and the need for paying money. Another
instrument in this study was a questionnaire about the form of enterprise of the organization
towards the theory of the composition of the marketing. For data analysis, percentage and mode -
was used.

The results of this study were as follows. Regarding the need for the products
presentation, it was found that Srimuangyu Woman’s Textile Organization needed to use
E-Commerce Service System in order to add up more ways to sell the products and they needed
the cooperative to help sell the products. The target groups of customers were the domestic
customers and the foreign customers. Regarding the need for ordering the produets, it was
revealed that the customers must order the products directly and that they needed the producers to
produce up to their own patterns. The producers needed the customers to order the products and
sign a buying and selling contract which was their insurance for ordering the products. Regarding

the need for transferring the products, it was found that the producers needed the customers to
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pick the products up by themselves and there was no insurance about transferring the products.
Regarding the néed for paying money, it was found that the producers needed the customers to
pay money to them directly and there was no policy about paying money. They also needed the
customers to pay money to the organization as money was received. The product offering was the
best tool of E-Commerce that was used to present the products through marketing. However, the
- governmental organizations and the educational academies should encourage and develop selling

the products through the E-Comimerce Service System.
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