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Abstract

This research aims to study and develop the potentiality in marketing of
Chiang Mai agricultural communities to compete in ASEAN base on sufficiency
economy philosophy. It is the qualitative research and supported by quantitative
analysis from the primary data of 9 groups of agriculturists with potentiality in
marketing and are willing to attend the project. Participatory action research, SWOT
analysis and Michael E Porter’s diamond model were used in this study. Descriptive
statistics including 6 dimensions were also used to evaluate the achievement of
development in this study. The study found that the strengths of these 9 groups of
agriculturists were that they have capable members in production and marketing as
well as accounting and public relations. Their weaknesses were that they were not
able to control the quantify of production continuously. They however were
supported both knowledge and budsets from other organizations. The threats were
that their products were needed only in communities and also confronted high
competition both in price and quantity.

As a result, 5 items of guidelines were created to develop the marketing of
agricultural products so that they can compete in ASEAN. The most important item
was how they can move products from producers to consumers by buying and
selling which can make profits for them as well as attain the goal’s groups (26.92%).
Agriculturists should look for channel of distribution , delivery products and give
service for consumers (23.08%) . In addition, agriculturists should make satisfaction
for consumers by emphasizing on setting appropirated price base on quality,
quantity and packaging of products (19.23%). The last one was that placement of

products and place of distribution should be clean with orderliness as well as



orderly arrange groups of produts in order to attract customers (11.54%). The next
phase should study the impact of ASEAN community to groups of agriculturists
regarding in agricultural marketing of 207 communiits. It should select communities
with high potentiality as delegates to make plan to develop agricultural marketing
base on sufficiency economy philosophy as wll as integrate to work with other
communities and develop marketing of agricultural products with other

communities in 9 countries of ASEAN.
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