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Abstract

The research aims to study and find ways to develop the potential of the agricultural
sector of Chiang Mai Province to ASEAN tourism. The qualitative method used to analysis the
community context, for 3 example 1) Agro-tourism community, Huay Sai Subdistrict, Mae Rim
District 2) Doi Pu Muen Agro-Tourism Community, Ban Luang Subdistrict, Mae Rim District
and 3) Agro-Tourism Community, Mae Jo, Ban Din Subdistrict Ban Pao, Mae Taeng district
SWOT analysis used to the factors that promote and not promote the potential of the group.
Quantitative analysis to find ways to develop the group to ASEAN-level tourism through the
Agro-Tourism Assessment Form according to the guidelines of the Sufficiency Economy in 5
Dimensions.

Research found Potential of community agricultural tourism in Chiang Mai The average
level of potential is very hight and found that the most potential areas are the service as well as
the management sites, followed by the potential of supporting agricultural tourism sites as well
as the attractiveness and the aspect that needs to be improved is the marketing management
Therefore, the guidelines for the potential development must be started from marketing. It is the
first priority by giving the survey or research or finding more market information on agricultural
tourism. Including creating a travel network in the form of marketing activities with the parties
involved in tourism in Chiang Mai Then publicized the activities or issues of the community's
agro-tourism attraction which is unique or attracting identity including activities to increase the
potential of tourism management Especially the management of human resources that will come

to take care of customers both information services, agricultural knowledge, Products and room



services. Including the delivery of customers. The last one is creating impressions in tourist
attractions and services especially the high-priority lifestyles of major tourist attractions that are

featured in food and room service.
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