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Questionnaire
Factors Influencing International Tourist’s Decision in Thai

Traditional Massage Services Usage

This questionnaire is prepared as a part of research on The Marketing Strategy
for Health Tourism in Chiangmai Thailand. Therefore, requesting cooperation, please
answer 4 part questionnaire, including

Part 1 General data of questionnaire replier

Part 2 Information on using Thai traditional massage services for foreign tourists

Part 3 Factors Influencing International Tourist’s Decision in Thai Traditional

Massage Services Usage

Part 4 Suggestions

The researcher will keep the information confidential and to analyze / present
in the overview to use the development of Thai traditional massage business. The

researcher would like to thank you very much for your cooperation.

Part 1 General data of questionnaire replier

Explanation: Please fillLin the blank and mark v in front of the answer.

1. Sex
[[]1. Male [ ]2. Female
2. Age
[ ]1.30 years old or less [ ]2. 31-40 years old
[ ]3.41-50 years old [ ]4. 51 years old or more
3. Domicile
[ ]1. Asia [ ]2. Europe
[ ]3. Africa []4. Australia / New Zealand
[ ]5. South America [ ]6. North America

4. Occupation

[ ]1. Government/State enterprise officer [ ]2. Employee

[ ]3. Business owner []4. Student

[ ]5. Retired person [ ] 6. Other(Please specify)...........
5. Education

[ ]1. Bachelor Degree or less [ ]2. Bachelor Degree

[ ]3. Master Degree or more
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6. Travel style

[]1. Alone [ ]2. with Friend
[]3. With family [ ] 4. With tour
7. Purpose of traveling
[ ]1. Travel / Leisure [ ]2. Contact Business
[]3. Meeting / Seminar / Training [ ] 4. Visiting relatives / friends
[]5. Field trips / Work visits [ ]6. Other oo

Part 2 Information on using Thai traditional massage services for foreign tourists

Explanation: Please fill.in the blank and mark v in front of the answer.

1. How long have you been staying in Thailand?

[ ]1. Less than 3 months [ ]2. 3 - 6 months
[]13. 6 -~ 12 months [ ]4. 1 year or more
2. Have you ever used a Thai traditional massage before?
[ ]1. Never used the service before [ ]2. Used 1-3 times a month

[ ]3. Used 4 times or more per month

3. The purpose of use this Thai traditional massage service. (Can answer many

questions)
[ ]1. To Relax [ ]2. To promote health
[ ]3. To treat diseases [ ]4. To nourish the skin

4. The form of Thai traditional massage service that you choose to use this time
[]1. Thai traditional massage to relieve aches and pains
2. Oil massage
[13. Reflexology
[]4. Foot massage
[15. Deep tissue massage
[16. Herbal Compress Massage
] 7. Massage for treatment
[18. Other (Please SPECIfY.....coviriier e, )
5. The place where you used to use Thai traditional massage.
[ ]1. Hotel [ ]2. Shop open for service in general
[ ]3. Business District [ ] 4. Residential area
[]5. In Department Store [ ] 6. Choose a famous store
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6. Would you come back for the Thai traditional massage service again after receiving
such service?

[ ]1. Yes, of course. [ ]2. Not quite sure.

[ ]3. No, not at all.
7. Would you recommend your acquaintance or your family to customize Thai
traditional massage service?

[ ]1. Yes, | would. [ ]2. Not quite sure.

[]3. No, I would not.

8. Which person or media has influenced you to choose Thai traditional massage

service?
[ ]1. Recommended by friend [ ]2. Relative living in Thailand
[ ]3. Suggested by hotel or tour guide [ ]4. Internet
[ ]5. Journal / Travel Magazines []6. Other (Please specify............ )

Part 3 Factors Influencing International tourist’s decision in Thai traditional
massage Services usage.

Explanation: Please fill the mark v in the box showing the level of importance being
the factor having an effect the use Thai Traditional Massage Services which is

classified into 5 levels as follows:

Highest Score level tantamount to 5
High Score level tantamount to 4
Moderate Score level tantamount to 3
Less Score level tantamount to 2
Least Score level tantamount to 1

Level of Importance

Factors Influencing International tourist’s

¥ ¥
A\ . . /. . n | wn | Yunane | uee U9y
decision in Thai traditional massage services o o
UGG UGG
usage
5 4 3 2 1

1. Product and service

5. Standard and safe products

The product contains natural ingredients.

The service model has a variety.

6
7
8. Massage service with standard quality
9

Professional care provider

10.  Other (SPecify......cccoveirrierieieiesieisier s )
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2. Price

1. The shop show service rate clear cut.

2. The shop has a variety of payment methods:

such as, cash or credit cards.

3. There is a fixed service fee rate for

accommodation and tour companies.

5. Determine the appropriate price for

customer service

3. Place

4. Shop service is located near downtown.

5. Shop service is safe.

6. There are onsite services.

7. The location on road and easily accessible

8. Inside the air-conditioned store

4. Promotion

7. Advertising through brochures and leaflet

8. Reputation of Thai traditional massage

9. There is promotion such as price reduction

10. There is the staff to advice customers.

11. Advertising through the website.

12.  Advertising through the social network.

13. Set up a membership card and a special
discount.

5. People (Staff)

6. Knowledge and expertise in Thai traditional

massasge.

7. Good personality and good relationship

8. Service mind

4. Be polite and dress properly

5. Friendly service, Beaming

9. Have communication skills

6. Physical Evidence

1. Beautifully decorated with eye-catching.

2. There is a separate service room.

3. Creating an atmosphere in the shop for

relaxation, such as opening music

4. Inside the shop is fully equipped, clean,
arranged in order.

5. Have a seat and wait for adequate service.

6. Inside the shop is the aroma of herbs.
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7. Process
4. service quality, convenient, fast
5. Service safety and standardization
6. During the service, there is an introduction of
benefits received from the service.
Good hospitality and friendly
8. Customer service, respectively

There is an appointment to book a queue in

advance via telephone.

Part 4 Suggestions

In your opinion how to improve
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