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QUESTIONNAIRE

Direction: This questionnaire is conducted as a part of a research study on tourists' attitudes and
behaviors towards street food consumption at night markets in the old moat area in Chiang Mai.

Please provide real information in this questionnaire.

Part 1: Demographic information

Direction: Please check (v") the box that represent the fact.

1. Gender
L] Male L] Female
2. Age
LI Under 20 years [].20-29 years [ 1 30-39 years [ 140-49 years
L] Above 50 years
3. Status
L1 Single CI-Married [[I' Widowed, Divorced, Separated
4. Education
[J Undergraduate [ Bachelor’s Degree [L]-Postgraduate
5. Occupation
[ Student 1 Government officer ] Private employee
(] Business owner _[] Freelance A Qthers ™ ).y

6. Monthly Income

L] Less than 15,000 Baht [ 15,000 — 30,000 Baht [] More than 30,000 Baht
7. Location (What continent are you from?)

L] Asia ] North America [J South America

L] Europe [ Australia [] Africa
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Part 2: Street food consumption behaviors at night markets in the old moat area in Chiang Mai

Direction: Please check (v') the box that represent the fact.

8.

10.

11.

12.

13.

Do you have any experiences in consuming street food?

L] Yes LINo

How often do you consume street food?

L] Once or twice/month []3-4 times/month L] More than 5 times/month
How do you know street food? (Choose only 1 answer)

[J Word of mouth

[J Social media reviews

L] TV programs/radio programs

LI Billboards

1 Pamphlets/Leaflets

What is your favorite kind of street food?

L1 Noodle dishes (e.g:, noodle, spaghetti, rice noadle)

L] Rice dishes (e.g., Khao Kha Moo: braised pork leg on rice, Khao Moo Krob: crispy
pork on rice)

1 A la carte (e.g., Khao Pad Ka Prao: rice with meat and holy basil stir-fry, Rad Na:
fried noodle in gravy)

L1 Spicy Thai salad dishes

1 Healthy food

[J Seafood

L] Desserts and fruits

How much money do you spend on street food?

[J Less than 100 Baht/time

L] Between 100 — 300 Baht/time

L1 More than 300 Baht/time

Which night markets in the old moat area do you frequently visit?

L1 Somphet night market

L] Chiang Mai Gate night market

1 Chang Phueak night market
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Part 3: Tourists' attitudes which influence the selection of street food consumption at night

market in the old moat area in Chiang Mai

Direction: Please check (v') the box that best describe your attitude towards the selection of

street food consumption, according to the following criteria:

= Strongly agree
= Agree
Unsure

= Disagree

[ L R G0 R S N 2
1

= Strongly disagree

Attitude levels which influence the
selection of street food consumption
5 4 3 2 1

Marketing mix of street food

Product

14. There are various kinds of street food for

customers to choose.

15. Street food is delicious.

16. Street food looks good and tasty.

Price

17. Street food is clean and hygienic.

18. The quality of street food is suitable for the

price.

19. Street food is cheap.

Distribution channel

20. Locations of street food shops/stalls are easy

for customers to use the service.

21. It is convenient for customers to use the

service at street food shops/stalls.

22. Street food shops/stalls have simple and
uncomplicated style which can attract customers

to use the service.
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Marketing mix of street food

Attitude levels which influence the

selection of street food consumption

5

4

3

2

1

Marketing promotion

23. Reputation of street food shops/stalls

24. Street food has a quality standard warranty

mark.

25. There are special promotions from street
food shops/stalls, such as, discount, exchange,

and giveaway.

Personnel

26. Street food vendors are friendly.

27. Street food vendors dress tidily and
properly.

28. Street food vendors take good care of

customers.

Physical presentation

29. Street food shaps/stalls are clean and

hygienic.

30. Street food shops/stalls are decorated

beautifully and interestingly.

31. There are notable pictures of food and name

of shops/stalls.

Process

32. Street food shops/stalls give fast service.

33. Street food shops/stalls can manage orders

of service correctly.

34. Business hours of street food shops/stalls are

appropriate.




Part 4: Tourists' satisfaction with the street food consumption at night markets in the old

moat area in Chiang Mai

Direction: Please check (v') the box that best describe your satisfaction level with street food

consumption, according to the following criteria:

[ L R G0 R S N 2
1

= Highest satisfaction
7 High satisfaction
Maderate satisfaction
= Low satisfaction
= Lowest satisfaction

98

Characteristics and types of
street food at night markets

Satisfaction level with street food consumption

S

4

3

2

1

35. Variety of food

36. Flavor of food

37. Reasanable price

38. Convenience of service

39. Speed of service

40. Friendliness of vendors

41. The prices onthe menu

42. Pictures of products.on
storefronts

43. Enough space for customers
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